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PodcastMain thoughts Agency

BooksBook (one of them) Books
Go with a blue one.Old, but still bold and relevant. Just read them all!

Google the rest. Google the rest.
Talk on 99U Talk on CEO Summit

A B O U T A B O U TA B O U T

https://www.designmattersmedia.com/designmatters
https://www.youtube.com/watch?v=yj9rokSeack
https://www.liquidagency.com/people/marty-neumeier/
https://www.amazon.com/Debbie-Millman/e/B001JRWX3U
https://www.amazon.com/Ogilvy-Advertising-David/dp/039472903X/ref=la_B000APAF1O_1_1?s=books&ie=UTF8&qid=1525337775&sr=1-1
https://www.amazon.com/Marty-Neumeier/e/B001H6GP4Q/ref=dp_byline_cont_ebooks_1
https://www.youtube.com/watch?v=Kkd8OSDa55A
https://99u.adobe.com/videos/55948/debbie-millman-anything-worthwhile-takes-time
https://www.youtube.com/watch?v=E-xQsVUR-Zo
http://www.debbiemillman.com/
http://www.martyneumeier.com/
https://www.ogilvy.com/about-david-ogilvy/








3 steps  
of visual design strategy 

to differentiate your product 

# V I S U A L D E S I G N   # D E S I G N S T R A T E G Y   at   @ G E T J O L O C O M

@IraNezhynska   

https://twitter.com/GETJolocom
https://twitter.com/IraNezhynska


Start with research
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https://angel.co/
https://www.producthunt.com/
https://index.co/


https://dribbble.com/search?q=blockchainhttp://






https://www.fastcodesign.com/90152619/pantones-color-of-the-year-is-here-and-its-as-nebulous-as-2018-looks




Define emotional  
values and triggers

S T E P  2



Design you create should  
reflect ideas they value
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Empathy Map Canvas
Designed for: Designed by: Date: Version:

WHO are we empathizing with? What do they need to DO?
What do they need to do differently?
What job(s) do they want or need to get done?
What decision(s) do they need to make?
How will we know they were successful?

Who is the person we want to understand?
What is the situation they are in?
What is their role in the situation?

GOAL

What do they SEE?

What do they SAY?

What do they DO?

What do they HEAR?

What do they THINK and FEEL?

What do they see in the marketplace?
What do they see in their immediate environment?
What do they see others saying and doing?
What are they watching and reading?

What have we heard them say?
What can we imagine them saying?

What do they do today?
What behavior have we observed?
What can we imagine them doing?

What are they hearing others say?
What are they hearing from friends?
What are they hearing from colleagues?
What are they hearing second-hand?

© 2017 Dave Gray, xplane.comLast updated on 16 July 2017. Download a copy of this canvas at http://gamestorming.com/empathy-map/
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PAINS GAINS
What are their fears, 
frustrations, and anxieties?

What are their wants, 
needs, hopes and dreams?

What other thoughts and feelings might motivate their behavior?



Empathy  
Map

Value  
Proposition  
Canvas

NNGroup post Helping resources

UXPin explanation Canvas + all questions
Very brief - as almost  
everything from UXPin, though.

Find it in Dropbox folder  
together with this deck.

Worth it! 
Updated version Book

T E M P L A T E C A N V A S  O N L Y

https://www.nngroup.com/articles/empathy-mapping/
https://strategyzer.com/platform/resources
https://www.amazon.com/Debbie-Millman/e/B001JRWX3U
https://www.uxpin.com/studio/blog/the-practical-guide-to-empathy-maps-creating-a-10-minute-persona/
https://www.amazon.com/Debbie-Millman/e/B001JRWX3U
https://medium.com/the-xplane-collection/updated-empathy-map-canvas-46df22df3c8a
https://strategyzer.com/books/value-proposition-design
http://gamestorming.com/empathy-map-canvas-006/
https://strategyzer.com/canvas/value-proposition-canvas


A D D I T I O N A L L Y

How to find emotional triggers... ... and how later use them. For good - 
only for good ;)

http://www.nirandfar.com/hooked
http://evilbydesign.info/
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638 
personality 

traits

find list here

https://getpocket.com/redirect?url=http%3A%2F%2Fideonomy.mit.edu%2Fessays%2Ftraits.html&formCheck=414bdf1febfc988fcfd90c915fb84c17


Create moodboard 
and stick to it

forever
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Personality traits

empowering      -   peaceful      -   trustworthy 

tech advanced      -   simple      -   dynamic

sovereignty      -   ownership      -   control 

“community of trust”     “my own”



M O O D B O A R D





Okay, what  
if we are B2B?

F I N A L  T H O U G H T















@IraNezhynska  /  @GetJolocom

:bow:    :clap:   :thumbsup:   

Thank you


