
 You’re allowed to talk  
to clients - use it! 

@IraNezhynska | @ChimeraPrimeAS | #dribbblemeetup
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€ €2

Mentioned masterclass 
by Fjord Berlin

http://www.uxriga.lv/programme/masterclass-kill-the-documentation/


Write the brief together

T A C T I C  1



Elevator pitch 
(perfect for Landing pages)

                    is a  fintech  platform   for   investors   . 

Our                       makes it easy to                               .  We want  

to change the way                                           and                           .
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(their primary task) (secondary task/goal)

(audience’s primary goal)

(audience)

(category)

(main feature)

(product name)

(audience)





Set expectations

T A C T I C  2

What? When?  

Why this scope?



Start with research

T A C T I C  3

Current state analysis 

Competitors analysis   

Similar products  
(beyond those mentioned by cient)



Show the origin of idea

T A C T I C  4

What is the background? 

What was the inspiration?





A U S T I N  K L E O N

old stuff
must read

http://tumblr.austinkleon.com/post/151764166926


Austin Kleon’s 
newsletter

F R O M  N E W S LE T T E R  
O F  A U S T IN  K LEO N

http://austinkleon.com/newsletter/


For your “to-read-in-2017” list:

https://www.amazon.com/Show-Your-Work-Austin-Kleon/dp/076117897X
https://www.amazon.com/Steal-Like-Artist-Things-Creative/dp/0761169253/ref=asap_bc?ie=UTF8


Order your concepts

T A C T I C  5



1. the best/right

2. alt option  
       (that also will work)

3.   quantity support 

4.   quantity support 

5.   quantity support



For your “to-read-in-2017” list:

https://www.amazon.com/Presentation-Secrets-Steve-Jobs-Insanely/dp/0071636080/ref=asap_bc?ie=UTF8


Remember about  
“offline” version

T A C T I C  5,5



The following brands are not meant to be the direction 

for [clients’s name] graphic style - they are here  

as a showcase of how successfully a brand can create  

unique look&feel and then keep it consistent across  

all the touchpoints.

  

I collected examples from fashion brands and consumer 

products in general.

website address  |  product category  |  #personality-trait-1  #personality-trait-2  #personality-trait-3  ...  

Legend 
(below each image)



Practice out loud
Record yourself and listen.

T A C T I C  6



T O M  G R E E V E R

Practicing for a meeting is  
the usability test of being articulate.





Forget your  
“design perspective”

T A C T I C  7

Client: Why is it....? 

You: Well, from a design perspective...





Shut up.  
And listen.

T A C T I C  8



“Yes, and...”

T A C T I C  9

“Yes, you are right that... “ 

“I like this idea! We should think on it.”

“I see your point.”



Additional reading: 
FastCo Design article

What about “NO”?

“Yes, I completely agree that we need ... 

... In this case ... “  

https://www.fastcocreate.com/3042080/yes-and-5-more-lessons-in-improv-ing-collaboration-and-creativity-from-second-city


Eliminate “like”s

T A C T I C  1 0



subjective valuation       objective evaluation

It looks good (is readable)

It works

It feels right (resonates)

“I like”

“I don’t like”



like - don’t like works - doesn’t work



“Cos za cos”

T A C T I C  1 1



R E V-01

R E V-0 2-1 R E V-0 2-2



Next steps?



If you haven’t read this book yet, close all your current readings  

and read this one right now. It is our Designers’ Bible 

https://abookapart.com/products/design-is-a-job


and these two as steps 2 and 3: 

http://shop.oreilly.com/product/0636920037422.do
https://abookapart.com/products/youre-my-favorite-client


My favorite podcasts  
about business side of design

https://itunes.apple.com/pl/podcast/six-pixels-separation-marketing-communications-insights/id157616278?mt=2
https://itunes.apple.com/pl/podcast/seanwes-podcast/id685421236?mt=2
https://itunes.apple.com/pl/podcast/the-businessology-show/id595500099?mt=2
https://itunes.apple.com/pl/podcast/the-boagworld-ux-show/id411449225?mt=2


Last thing...

Friends, there are plenty of material on how turn 

collaboration with client into enjoyable process.  

If you are looking for something specific, drop me  

a line at iryna.nezhynska@chimeraprime.com  

 

Will do my best to advice something useful!

mailto:iryna.nezhynska%40chimeraprime.com?subject=Dribbble%20meetup%20-%20Additional%20questions


Create 
awesome 
work!
(I deleted this photo from the deck  
presented on Dribbble meetup, so just 
couldn’t resist myself to place it here - 
an example of more then awesome work. 

Found during strolling around Oslo  
with my team a month ago.)

https://www.instagram.com/p/BQTN_quA2dW/?taken-by=ira.nezhynska
http://www.uxriga.lv/programme/masterclass-kill-the-documentation/


One more last thing...



WE ARE HIRING

hello@chimeraprime.com

U X/UI  D ESIG N ERS   |   C O PY W R I T ERS

or 
iryna.nezhynska@chimeraprime.com

mailto:hello%40chimeraprime.com?subject=Job%20application
mailto:iryna.nezhynska%40chimeraprime.com?subject=Dribbble%20meetup%20-%20Additional%20questions

